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Código Ético para el Uso de las Redes Sociales de la UJA

Redes sociales

The Communication and Institutional Projection Vicerrectorate controls the official accounts of the University
of Jaén in social networks, as a complementary tool to the traditional communication channels or offline.
Besides, it manages the corporative image of the institutional social networks of the UJA, as established in the
Technical Instruction on the Creation and Use of Social Networks of the University of Jaén.

Currently, the UJA has active accounts on:
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http://www.linkedin.com/company/universidad-de-ja-n
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https://www.flickr.com/photos/101992261@N07/sets/72157692143201604
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